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Facebook Questions
Overview for brand advertisers

Millions of people ask their friends questions on Facebook every day:  
 
What new music should I listen to?   
Where is the best sushi place in town?   
How do I learn to play the piano? 
 
Facebook Questions is a beta product, that lets you pose questions like these to the Facebook 
community. With this new application, you can get a broader set of answers and learn valuable 
information from people knowledgeable on a range of topics. You also can explore related themes, and 
follow questions so answers come directly to your News Feed. 

While people are still able to ask questions to just their friends or to a select group of people through 
their status updates, all questions and answers posted to the Questions application are public and 
visible to everyone on the internet. 

Questions are routed to first and second degree connections, as well as people who have expressed 
interest in particular topics for contextual and quality responses. When a person asks a question they 
can tag it with topics which will help us show it to the right people to ensure relevant answers. People 
will also see questions on their home page that they may be able to answer so that they can post 
answers to help people in their social circles and others on Facebook.

This product is in beta and currently only live to a small percentage of users in the U.S. and U.K. We 
will be gathering feedback and iterating during the roll-out process. Facebook Questions will continue 
to evolve and there may be features that we test and choose not to keep or there may be bugs in the 
product. We appreciate our users’ and valued partners’ help as we test, shape and roll this product out 
to all of our 500M users. 

Our goal is to build a useful community of information exchange that can benefit everyone in the world.
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Questions and your Page 

A Questions tab will be added by default to each Page on Facebook. The default location for the 
Questions tab is at the very end of the line of existing tabs and therefore will not affect the positioning 
of any custom tabs the Page may already have in place. The Questions tab can be moved around in the 
ordering of tabs, hidden behind “the curtain” (a Page may only have up to 6 visible tabs at one time) or, 
removed completely by the Page Admin. Removing the Questions tab will not prevent questions about 
your brand from appearing organically in users’ News Feeds (if a friend asked the question) or when 
browsing or actively searching on the Questions dashboard. 

A Page Admin can ask and answer questions as the representative of their Page. To ask a question as 
a Page, a Page Admin will have to post the question through the composer on their Page. To answer 
a question as a Page, the Page Admin will be able to toggle between their personal profile and the 
Page they administer to choose which identity answers the question. You will find this control near the 
answer composer on every question page.

The Questions tab 

aggregates questions 

asked about and by 

your brand



July 2010

Answering Questions about your Brand

When a user asks a question, Facebook can automatically tag a topic that is an exact match to an 
existing Page, Community Page or user Profile on Facebook. For example, if a user asks “When will 
Facebook Questions be available to users outside of the U.S. and U.K.?” Facebook will automatically 
hyperlink the Facebook Page to the word ‘Facebook’ in that question. If a question involved multiple 
topics, then multiple topics will be tagged (hyperlinked) within that question. A tag cannot be removed 
from a question.

Your Page Admin can answer questions that appear on your Page’s Question tab or browse by topic on 
the Questions dashboard (select your Page as the topic) and answer whichever questions you choose. 

Keeping the Questions tab on your Page makes 

it easy to answer questions about your Brand 

Type in a topic 

on the Questions 

dashboard
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Removing Questions about your Brand

Users (including Page Admins) cannot remove a question from Facebook because it displeases them, just 
as they have no control over what users share through their status updates or elsewhere on Facebook. 
However, the Questions dashboard has a report link that allows you to report a question or answer that 
may be inappropriate or offensive.

It is impossible to manage every question that is queried in a search engine about your brand. Similarly, 
it is not a realistic goal to manage all questions asked about your brand on Facebook. Facebook has 
always been a place for real people to share and connect with the things that are important to them. 
Facebook Questions offers a new, exciting way for users to engage and learn about new topics on 
Facebook, including your brand.


